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LA TRIBUNE, A LEADING MEDIA BRAND IN
AN INNOVATIVE AND DYNAMIC GROUP Next

LED T
TV

2001 Launch of the first radio dedicated to NEWS TALK
."Fgﬂgg.m SPORT, a unique formula in France

2002 l?_?;ﬂ The first 100% business radio aimed at decision
La RADID DE L'ECD m ake rs

2005 FEE‘ The new non-stop information channel.
MNEWS 24/7

2006 .

ETESTS Acqwsmon of Groupe Tests, Ieader of the IT Press in France

Press




The brand territory, LA
TRIBUNE




A CLEAR DYNAMIQUE FOR SUBJECTS WHICH ALWAYS
CAPTURES INTEREST ...

More than 100 million COpieS* distributed each year

from which 48 million Copies daily economic press titles are
purchased

More than / Milllon Active Executives in France (FCA
2008), a population which is constantly growing

More than 3 million executives read at least one

Economic and Financial press title (press magazine / daily press)* which is
close to half of the French Active Executive population.

655 971 individuals read one Economic daily press title on a daily basis

(Cible : LNM La Tribune or LNM Les Echos)

Source OJD 2007 — Combined annual diffusion
* Source FCA 2008 — Readers of at least one daily economic/financial title




...CLOSE TO A TARGET OF MANAGING EXECUTIVES

/0% of Managers and EXecutiVes read at least one

daily economic press title (Ind 125 vs total Active Executives)

58% Managers and Executives In enterprise read at

least one daily economic press title (Ind 171 vs total Active Executives)

70% of readers of one of the 2 daily economic press titles are
LESS THAN 50

Source FCA 2008




PRINT/WEB AUDIENCE STRUCTURE

INDICATOR QUOTWEB
+ 256 000 individus soit + 26.3% vs EPIQ 2006-2007

% Structure
Active AB++ 47
Revenues > 42 K€ 43
Possession portfolio of VMP % Structure Index
Holding Shares 34 165
Holding Shares or Company Stocks 35 187

Source : EPIQ 2007 — Base LNM

Affinity  [Affinity Index
Male — Company Boss, 072 1138
Executive
lle de France 0,35 173
Net annual revenue > 55k€ 0,18 306

Ipsos Profiling 2007 V2




2008,

The economy IS

evolving,
LA TRIBUNE Is

too...




THE NEW TRIBUNE IN 2008

Inventory

Z Need for a viable economic model to become
profitable

zChange of media consumer habits

ZA need to recapture the client reader
ZIntegration into the heart of a multi-media group

ZCodes of the Daily Economic Press in Question The |ever3 f()r transformation

z The overhaul of our circulation strategy
Z Re-organization of industrial tools

Z Redefinition of the editorial positioning
Z Active collaboration across editorial
teams of the group

Points of differentiation

z Graphical codes inspired by the International economic daily press
Z Advertising formats at the heart of the content following the
example of the Internet

Z Modern and Innovative editorial subjects

Z An new openness towards individual investors

Z Renforcement of the financial readership across new territories




AN OFFENSIVE AND AMBITIOUS PROJECT

All supports 100% rethought with regards to both content and form.
LA TRIBUNE has put in place a new organization of the editorial team.

Reputable experts enable the project to be legitimized:

Z Erik |zraelewicz , Editorial Director
Z Sophie Gherardi, Pierre Angel Gay , Assistant Directors of the editorial team
Z Bruno Segrée , Editor in Chief Markets-Finance (20 journalists)

Z Francois Langlet, Editor in Chief Economy / Politics / International

Z Mario Garcia , American Designer. His experience with economic press and
his knowledge of media consummation have been essential. His references in
this domain : The Wall Street Journal, Handelsblatt, L’Echo, De Tijd




TARGETED INFORMATION WITH HIGH ADDED VALUE

4 daily areas of excellence, LA TRIBUNE'’S offer :
MARKETS / FINANCE : A precidented area of reference, renowned in the market

NOUVELLES TECHNOLOGIES (TMT) : dealing with news on new technologies,

media and IT

GREEN BUSINESS : A highly differential element, economic news dealt with

across the durable development prism

INTERNATIONAL : Covering international current affairs under an Economic-

Political angle which will focus especially on emerging countries
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EVENEMENT

La plus viellle des économles
est auss! toujours la plus riche

el )

The opening of the journal, a
topical outline with a double
page dedicated to the

‘EVENEMENT? of the day .

Information which IS
organized In hierarchy, with
more Icons, enabling ever
maore accessibility.

Visuals, statistics, key figures,
guotes in order to apprehend
information.



ECONOMY & POLITICS

All' you need to know about the
business environment: POlItICS,
monetary, market conditions,
major - national moves...

This section also provides the
opportunity to compare Frances
economic  situation, with  other
countries

A privileged reading moment which
only the press can provide : take a
moment out to give meaning to the
news.




INTERNATIONAL

2 pages / day dedicated to the
current affairs of high growth

countries ; BRASIL,
RUSSIA, INDIA, CGHINA

A complete decoding of the
foreign politics and its weight
In the world.



GREEN BUSINESS

Real element of differentiation, the
daily handling of economic news
under the

angle.

THE NEW TRIBUNE will treat this
new sector of activity, as a factor of
economic growth.

Key figures, interviews, portraits,
prospectives... on companies and
collective pioneering territories in this
domain.



TMT

Every day, 3 to 4 pages will be
dedicated to  new media
technology.

Anticipation, harnessing new trends
and evolutions Iin the market.
Companies which are innovating, the
products and services of tomorrow.

All the media news Is also treated
every day In synthetic articles and
thematic dossiers.



MARCHES & FINANCE

Historical leader in the financial community,
LA TRIBUNE is evolving the Marches &

Finance sector.

More clarity, accessible information organized
in hierarchy. One objective : every reader
should find the information, which he
IS looking for.ina mintmum time

Every day, the financial dashboard, a real
professional resource. A cornerstone which
provides a response to the need for
openness, innovation and pedagogy which is
expected by our readers.




INDUSTRIE FINANCIERE

The news for key players in
finance. : Banks, Asset
Management, Insurance,
Saocietes de Gestion...

All the necessary info on this
sector on all products and
services with companies and
Individuals in mind.

Every day, one page of
referential analysis helping the
apprehension of the realities of
the market

Expert interviews, exclusive
Information to be connected to
the market...




RENDEZ-VOUS PERSO & SPORTS

Because financial decision makers also han

personal interests.

LA TRIBUNE approaches a new “personal’
sphere, a rendez-vous in line with its readers
expectations.

Information, advice, scores, comparisons....
With the ambition of guiding is readers in its

readers «attitude» and
«consummation» choices.

One page per day divided into 2 sections :

* Results et Rankings in order to be at the
heart of competitors. Expert interviews
Interpreting the sports news

 «Business Sports» : strategy, positioning,
sponsoring, brand stakes...

Bonus : each Monday, 2 pages of Sport

To be informed on the integrality of weekend
results...




LA COTE

LA COIEDEFQSSES move
to the end of the journal.

Listings reduced from 16 to 8
pages.

Evolution, a four colour
presentation... and an
Improved visibility for
advertising formats.



THE WEEKEND JOURNAL

A NEW PERIODICITY

6 OUT OF 7 DAYS

YOUR DAILY ALSO AVAILABE
SATURDAY

Launch Date : 25 October 2008
LA TRIBUNE WEEK-END

An edition composed of 2 books :

- A 1st book dedicated to economic
and financial news from the previous
week — Finances perso and a
prospective on the week to come.

- A 2" Art de Vivre book focusing on
Music — Contemporary Art — Edition
Literary publications — Escape — Sport
— Exceptional properties — Cultural
Agenda ...




ECONOMIE & PATRIMONIAL

The Largest space dedicated to economic
news from the previous week. One
objective : provide an overview of the
week each weekend, with a step back and
a maximal perspective.

Giving  different classifications to financial
players in bank, law and advice cabinet
sections,...

Not forgetting the expertise of the editorial
team of LA TRIBUNE which each
Saturday offers a prospective of the
financial markets on the week to come.




ART DE VIVRE

Culture Sport Immobilier Shopping

- Creators, trend setters, opinions leaders, our
readers live, appreciate and make culture their
passion each and every day.

- The sport iIs a major subject these days.
Emotions evoked make an integral part of the
editorial content of our weekend offer.

- Searching for an exceptional property ? Tous
les samedis, notre rendez-vous «
Immobilier » pour tous les lecteurs a la
recherche d’'un bien a la vente ou a la location,
en France ou a I'étranger.

-Sans oublier des espaces privilegiés
consacrés a des sujets qui passionnent nos
lecteurs : horlogerie, mode, accessoires,
automobile...



