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@ Unique in the German market. Since September 2005, @ Clear, service-oriented editorial structure. HEALTHY
there has finally been a German magazine that is written for LIVING is divided into the editorial sections Info, Beauty,
women who are interested in healthy living. Nutrition, Body & Soul, Leisure, and Family.

® Focus on one of today's hottest topics. Health no longer @ A health magazine for upscale women. HEALTHY LIVING
merely means the absence of disease. Today, health means an s written for women aged over 30 who live with a partner/

active lifestyle, greater awareness and self-responsibility. family, have higher educations and are especially interested
© Good health affects all areas of modern living. From body " duestions concerning heafth and medicine.

and soul, beauty and nutrition, prevention and cure, up to © Ideal advertising platform. HEALTHY LIVING offers a

leisure pursuits, travel and family. tailor-made environment for advertising aimed at the

upmarket, health-oriented active woman of today.

Readership Profile
All Women Healthy Living Woman Index:
33.43 million Readers 220,000 All Women = 100
% %
Age
20-29 12 22 | 184
30 - 39 15 28 | 190
40 - 49 18 24 135
Education
Statutory minimum 46 16 s
Secondary / "0”-Levels 34 43 : 127
“A”-Levels, university 20 41 204
Net monthly household income
Up to € 2,500 63 52 g2 |
€ 2,000 and above 37 48 130
Sources: AWA 2007.
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Wide range of reader interests Active holidaymakers
Reader interests, "very interested" in % Reader replies in %
T § 56 Very intg;zsttfgvi; holiday i | 59
Cosmetics, beauty care F 34 Very mteresftg: S|n wellness F 26
Hairstyles, hair-care E * Higgnwrilgr;ﬁr?? ;Seﬁzesgsend 36 o
Trips in last 12 months
Healthy nutrition 39 |70 Several holiday trips E 32

Cooking recipes E 45 Min. 3 city trips 5 29
Diets, dietary products F 21 International city trips ? 15
__HLReaders | Alladults 14+ _ HLReaders | |Alladults 14+

Source: AWA 2007 Source: AWA 2007
i €220 Coverage
g::el:e[:lr;ce Monthl Adults 0.4% / 0.25 million
e v Women 0.7% / 0.22 million (AWA 2007)
Ad closing 5 weeks prior to on sale date
L h

ety 2005 Cost per 1,000 readers*

. . All adults €53.09
Girculation _ Women £60.28
Guaranteed paid 130,000 copies
2008 ad rates* Technical information
Full page mono, Trim size 168 mm x 223 mm
multi-colour €13.350 (6-5/8” x 8-3/4”)
Discounts Start at 3% for 2 pages Printing process Offset
Agency commission 15% Binding method Perfect bound

*Average annual rate. For complete current ad rates and data, please consult www.gujmedia.com

Gruner + Jahr AG & Co KG Media Sales Division Telephone (+49-40) 3703-2948 February 2008
Druck- und Verlagshaus International Media Sales Telefax (+49-40) 3703-5672
20444 Hamburg E-mail: ims@guj.de
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