
Highest coverage of all quality women's titles in 
Germany. BRIGITTE reaches 3.07 million women 
every two weeks – more than any other fortnightly or 
monthly women's title.

Unmistakable journalistic approach. Thorough 
reports on fashion, beauty, travel, home and cuisine, 
as well as reportage articles on psychology, 
partnership, culture, politics and careers. All with a 
lightness of touch and professionalism that make 
BRIGITTE unique.

Not only quantity, but also quality readers. 
BRIGITTE is read by women with above-average 
educations and incomes:  self-confident personalities 
with a wide range of interests.

BRIGITTE is the strongest women's magazine 
brandname. For over the last 30 years, BRIGITTE 
has been first in circulation and coverage among all 
quality women’s titles. And among German women, 
BRIGITTE is the best-known and best-liked women's 
magazine. 

Germany's most 
widely-read 
quality women’s 
magazine

Readership Profile
Men: 6%, Women: 94% 

Age
20 - 29
30 - 39
40 - 49
50 - 59

Net monthly household income*
€ 3,500 - 3,999
€ 4,000- 4,999
€ 5,000 +

Socio-economic status
Status 1+2 (top of 7)

Status 3 120
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Index:
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Source: AWA 2009  *Population average = € 2,519

Factsheet 02/10



102

138

204

212

233

358

373

447

516

522

693

Coverage
Women

Cost per 1,000 readers*
Women
(Full page)

Technical information
Trim size

Printing process

Binding method

9.2% / 3.07 million 
(AWA 2009)

€ 15.45

215 mm x 280 mm
(8-7/16" x 11")
Cover: rotogravure
Inner pages: rotogravure
Perfect bound

High circulation and coverage.

Cover price
Frequency
Launch year

Circulation
Paid
Subscriptions

2010 ad rates*
Full page multi-colour

Discounts

www.brigitte.de

€ 2.60
Fortnightly
1954

693,248 copies (IVW IV/2009)
191,242 copies (28%)

€ 50,308

Start at 3% for 1 page

Fortnightly women's magazines are leaders.

Source: IVW IV/2009

Fortnightlies

Monthlies

Paid circulation
in 1,000 copies

Sources: AWA 2009, IVW IV/2009
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Freundin
Für Sie   Joy

Cosmo

Maxi
Petra

Madame Vogue

Elle

0.5         1.0         1.5        2.0          2.5         3.0

Glamour

Für Sie

Freundin

Petra

Maxi

Elle

Joy

Most powerful market position.

* Average annual rate, net. For complete current ad rates and data, please consult www.gujmedia.com

Cosmopolitan

Vogue

Madame

Unbeatable coverage and cost per 1,000 readers.
All women = 33.37 million

3,07

2,13
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1,17

1,03

0,93

0,71

0,58

1,40

1,50

0,80

Source: AWA 2009

15,68

16,53

13,49

14,79

21,08

22,38

25,18

25,68

25,42

35,43

29,36

Coverage in Million Cost per 1,000 in €

Freundin
Für Sie
Petra

Cosmopolitan
Vogue

Elle

Glamour

Maxi

Joy
Madame

147,710,488  PIs (IVW 12/09)

Glamour

Gruner + Jahr AG & Co KG
Druck- und Verlagshaus
20444 Hamburg
Germany

Media Sales Division
International Media Sales
www.gujmedia.com

Telephone (+49-40) 3703-2948
Telefax (+49-40) 3703-5672
E-mail: ims@guj.de
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