Rate Card No. 22

Valid from 1 January 2008

DAS ANLEGERMAGAZIN

] BORSE

O N L

; Dlpreis im Die besten

freien Fall

=% Strategien

| soax-riter

', mit Kick

£ Fuchs Petrolub
| und R&R\'la.)g
] im Test £

i S.I'ep.nsch.er !
{ Querdenker
Chefuolkswirt

f Norbert Walter

= im Interview 5

ARTIEN-CRECK

Devirche Bérve
s4P

Samsury Eleciren.

de  ONLINE-SICHERHEIT: K:

Germany'’s magazine for investors

Editorial concept

BORSE ONLINE is the most established, independent weekly investor's
magazine in Germany. For over 20 years, it has helped investors make the
right investment decisions — week after week.

BORSE ONLINE focuses on German and international shares, and
regularly analyses funds, certificates, bonds and alternative financial
products.

In addition, BORSE ONLINE helps the reader create and structure his
wealth, and provides guidance in such private areas as taxes, real estate
and bank products.

BORSE ONLINE contains unbiased, profound information for successful
investment strategies and gives hands-on investment recommendations.
The title is indispensable for all those who want to turn money into
wealth.

As a result of its highly specialised expertise, seriousness and credibility,
BORSE ONLINE is also required reading for many bank advisors and
institutional investors.

Readership

Through BORSE ONLINE you have direct contact to serious German
investors. With regard to the target group of qualified investors and
potential stock buyers, BORSE ONLINE clearly has the highest reader
share of all German business publications.

English-language ad news on BORSE ONLINE
is available online:
www.gujmedia.com

(}_ﬂ' Gruner+Jahr AG & Co KG




n General Information

O N LINE

Publisher:

Postal Address:

Visitor's Address:

Telephone:
Telefax:
E-mail:

Internet:

Online Marketing:

Bank:

BORSE ONLINE Verlag GmbH & Co. KG

BORSE ONLINE Advertisement Dept.
50927 Cologne
Germany

Eupener Strasse 70
50933 Cologne

(+49-221) 49 08 - 3 05

(+49-221) 49 08 - 3 50
anzeigen@boerse-online.de
www.gujmedia.de/boerse-online

G+J Electronic Media Sales GmbH
Postal Adress: Brieffach 10,

20444 Hamburg

Visitors: Stubbenhuk 5, 20459 Hamburg
Telephone: (+49-40) 37 03 -73 73
Telefax: (+49-40) 37 03 - 57 34

E-mail: anzeigen@ems.guj.de

Deutsche Bank AG, Hamburg
Account No. 012 91 14
Bank Routing Code No. 200 700 00

Frequency:
Cover Price:
On Sale Date:

Guaranteed

Paid Circulation:

Conditions of
Payment:

Conditions of
Business:

Weekly
€ 3.50 (Sept. 2007)

Thursday

100,000 copies

Payment is due on the on sale date of the
issue in which the advertisement appears. By
prior agreement up to 30 days’ credit may be
allowed. Prepayment may be required from
some advertisers as a condition of accepting a
booking. A discount of 2% will be allowed for
prepayment of the full amount before the on
sale date, provided no other amounts are
outstanding. Penalty interest on arrears will
be charged according to current bank interest
rates.

All business conducted with the publisher is
subject to the publisher’s Advertising Terms of
Trade. Complete details on request or at
www.gujmedia.com/COB

For tax reasons, we ask that you include your
Company Tax Number and/or Turnover Tax ID
when placing an advertisement space order.

This is a translation of the German “Preisliste
Nr. 22", valid 1 January 2008. In the event of
discrepancies, inaccuracies or omissions in
this translation, the German original retains sole
validity. Any updates or changes to this rate
card can be found under www.gujmedia.com.
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Advertisement Sizes

Size: 2 x 1/1 page Size: 1 x 2/3 page vert. + 1 x 1/1 page Size: 1 x 1/3 page vert. + 1 x 1/1 page Size: 1/1 page
TA: 384 x 246 mm TA: 323 x 246 mm TA: 262 x 246 mm TA: 178 x 246 mm
TS: 424 x 276 mm TS: 343 x 2756 mm TS: 282 x 276 mm TS: 212 x 275 mm

Size: 2 x 1/2 page Size: 2 x 9/16 tunnel advertisement Size: 2 x 1/4 tunnel advertisement Size: @ 2/3 page horiz. @ 2/3 page vert.
TA: 384 x 120 mm TA: little 262 x 150 mm TA: 262 x 100 mm TA: 178 x 160 mm 117 X 246 mm
TS: 424 x 137 mm TS: big 262 x 165 mm TS: 262 x 120 mm TS: 212 x 177 mm 137 x 275 mm

Size: @ 1/2 page vert. @ 1/2 page horiz. Size: @ 1/3 page 2-col. @ 1/3 page horiz. @ 1/3 page vert. Size: @ 1/4 page horiz. @ 1/6 page vert. Size: Island advertisement
TA: 83 x 246 mm 178 x 120 mm TA: 117 x 120 mm 178 x 78 mm 56 x 246 mm TA: 178 x 60 mm 56 x 120 mm TA: 56 x 100 mm

TS: 103 x 275 mm 212 x 137 mm TS: - 212 x 95 mm 76 x 275 mm TS: 212 x 77 mm -

Other Formats Minimum height 50 mm. Advertisements with differing formats can be

Column width: 55/115/175 mm grouped by the publisher into larger units.

Height: variable Differing formats and special ad pl t: on request.

TA = Type Area; TS = Trim Size. For bleed allow 5 Il sides. )
ype Area rim Size. Forbleed allow s mm on af sides Rate Card No. 22, Valid from 1 January 2008



Advertisement Rates EéRSE

(Financial Advertisements)

O N LINE

Basic Rates Rate Zone1  Rate Zone 2 Average Financial Advertisements Rate Zone 1 Rate Zone 2 Average
1Jan.—31Jan 1 Feb.—30 June Rate 1Jan.-31Jan 1Feb.—30June  Rate
1July—31Aug. 1Sep.—30Nov.  (NotBookable) 1July—31Aug. 1 Sep. —30 Nov. (Not Bookable)

Mono/Multi-colour 1 Dec. — 31 Dec Mono/Multi-colour 1 Dec. - 31 Dec

Double page 22,400 23,600 23,200 Double page 17,800 19,000 18,600

1 x 2/3 page + full page 19,350 20,400 20,050 1 x 2/3 page + full page 15,350 16,250 15,950

1 x 1/3 page + full page 15,800 16,700 16,400 1 x 1/3 page + full page 12,600 13,500 13,200

Basic page rate 11,200 11,800 11,600 Basic page rate 8,900 9,500 9,300

2 x 1/2 page 13,400 14,000 13,800 2 x 1/2 page 10,600 11,200 11,000

Tunnel ad (large) 14,900 15,650 15,400 Tunnel ad (large) 11,900 12,500 12,300

Tunnel ad (small) 9,150 9,600 9,450 Tunnel ad (small) 7,250 7,700 7,550

2/3 page 8,150 8,600 8,450 2/3 page 6,450 6,750 6,650

1/2 page 6,700 7,000 6,900 1/2 page 5,300 5,600 5,500

1/3 page 4,600 4,900 4,800 1/3 page 3,700 4,000 3,900

1/4 page 3,800 4,100 4,000 1/4 page 3,050 3,200 3,150

1/6 page 2,600 2,750 2,700 1/6 page 2,050 2,200 2,150

Other formats mm 21.00 22.50 22.00 Other formats mm 17.00 18.50 18.00

Special Positions Rate Zone1 Rate Zone 2 Average
1Jan.—31Jan 1 Feb.—30June Rate
1July—31Aug. 1Sep.—30Nov.  (NotBookable)

Mono/Multi-colour 1 Dec. — 31 Dec

Inside front cover 12,880 13,570 13,340

Inside back cover 12,320 12,980 12,760

QOutside back cover 12,880 13,570 13,340

18t right-hand page in issue 12,320 12,980 12,760

Inside front cover + page 3 25,760 27,140 26,680

Double page spread prior to “Contents” 24,640 25,960 25,520

1/3 page adjacent to “Editorial” 5,100 5,400 5,300

1/3 page adjacent to “Contents” 5,100 5,400 5,300

1/3 page vertical adjacent to “Strategy” 5,100 5,400 5,300

Island ad mm 6,000 6,300 6,200

All rates are shown in euros and are exclusive of the German Value Added Tax (MwSt./VAT). .
Issues are allocated to rate zones according to their on sale dates. Rate Card No. 22, Valid from 1 January 2008
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n Discounts AT I

Discounts: Series Volume Colour Advertisements:
3insertions 3% 3 pages 5% 9 pages 15% Special arrangements must be made for colours or tones which cannot be
6 insertions 5% 4 pages 6% 10 pages 16% created from the basic colour printing scale. Further details on request.
9insertions 7% b pages 7% 11 pages 17% Slight variations in tone may occur within the normal tolerances of the printing
12 insertions 10% 6 pages 10% 12 pages 18% process.
18 insertions 15% 7 pages 11% 15 pages 20% o
8 pages 12% 18 pages 22% Building Block Formats: .
Combining different advertising formats to form larger rectangular formats is
Discounts for Special Ad Formats: Gross Expenditure: possible following prior agreement.
0
2 é’gggg :2,)0//‘; Bleed Advertisements or Advertisements Exceeding the Type Area:
£ 80000 5% No surcharge.
. € 190'000 7% Special Technical Requests:
These discounts apply to the gross expenditure on loose, bound and glued Individual details available on request.
inserts within a contractual year. Further colour possibilities available on request.
Print Discount for Online Advertising: Other Advertising Formats:
Discounts earned for BORSE ONLINE can be applied to advertising in Further information is available on:
boerse-online.de — multi-page advertisements

—recruitment and financial statement advertisements

* Financial advertisements at reduced rates include financial statements, half-yearly reports, capital increases, invitations to general shareholder meetings, addresses held at shareholder meetings,
announcements of voting rights and dividends, warrant sales offers, tombstones, distributions of dividends and new share offers. These rates are not eligible for further discounts and will not be
included for frequency and volume discount purposes. The basic ad rates apply to such financial advertisements as going public, investor relations, etc.

Rate Card No. 22, Valid from 1 January 2008



ﬂ Closing Date Schedule 2008

Issue On Sale Calendar  Ad Closing & Digital
No. Date Week Cancellation Dates Copy Dates” Special Feature?
-gg9s 2 3Jan. 2008 1 14 Dec. 2007 18 Dec. 2007
é; ;2 3 10 Jan. 2008 2 21 Dec. 2007 28 Dec. 2007
gczy 4 17 Jan. 2008 3 4 Jan. 2008 8 Jan. 2008 Call Money
-22 B 24 Jan. 2008 4 11 Jan. 2008 15 Jan. 2008 Insurance
6 31 Jan. 2008 B 18 Jan. 2008 22 Jan. 2008 Funds
7 7 Feb. 2008 6 25 Jan. 2008 29 Jan. 2008 Certificates
8 14 Feb. 2008 7 1 Feb. 2008 5 Feb. 2008 Discount Brokers
9 21 Feb. 2008 8 8 Feb. 2008 12 Feb. 2008 CFDs
10 28 Feb. 2008 9 15 Feb. 2008 19 Feb. 2008
11 6 Mar. 2008 10 22 Feb. 2008 26 Feb. 2008 Raw Materials
12 13 Mar. 2008 11 29 Feb. 2008 4 Mar. 2008 Checking Accounts
13 19 Mar. 2008 12 6 Mar. 2008 10 Mar. 2008
14 27 Mar. 2008 13 12 Mar. 2008 14 Mar. 2008
~2sE 15 3 Apr. 2008 14 19 Mar. 2008 25 Mar. 2008 Leveraged Securities
Eé; 16 10 Apr. 2008 15 28 Mar. 2008 1 Apr. 2008 ETFs
%é é 17 17 Apr. 2008 16 4 Apr. 2008 8 Apr. 2008 Pension Planning
-2 18 24 Apr. 2008 17 11 Apr. 2008 15 Apr. 2008 Certificates
19 30 Apr. 2008 18 17 Apr. 2008 21 Apr. 2008
20 8 May 2008 19 24 Apr. 2008 28 Apr. 2008 Funds
21 15 May 2008 20 30 Apr. 2008 5 May 2008
22 21 May 2008 21 7 May 2008 9 May 2008
23 29 May 2008 22 15 May 2008 19 May 2008
24 5 June 2008 23 23 May 2008 27 May 2008 Emerging Markets e. g. BRIC
25 12 June 2008 24 30 May 2008 3 June 2008 Banks
26 19 June 2008 25 6 June 2008 10 June 2008 Leverage Securities
27 26 June 2008 26 13 June 2008 17 June 2008 Certificates




28 3 July 2008 27 20 June 2008 24 June 2008
29 10 July 2008 28 27 June 2008 1 July 2008 Call Money
30 17 July 2008 29 4 July 2008 8 July 2008 Funds
§§§§ 31 24 July 2008 30 11 July 2008 15 July 2008
ﬁ‘]’ S 3 31 July 2008 31 18 July 2008 22 July 2008 Discount Brokers
55 28 33 7 Aug. 2008 32 25 July 2008 29 July 2008 Certificates
Y 14 Aug. 2008 33 1 Aug. 2008 5 Aug. 2008
35 21 Aug. 2008 34 7 Aug. 2008 11 Aug. 2008
36 28 Aug. 2008 35 15 Aug. 2008 19 Aug. 2008
37 4 Sept.2008 36 22 Aug. 2008 26 Aug. 2008 Pension Planning
38 11 Sept.2008 37 29 Aug. 2008 2 Sept.2008 CFDs
39 18 Sept.2008 38 5 Sept.2008 9 Sept.2008 Raw Materials
40 25 Sept.2008 39 12 Sept.2008 16 Sept.2008 Funds
o 41 2 Oct. 2008 40 19 Sept. 2008 23 Sept.2008 Insurance
E—Sé 42 9 Oct. 2008 41 25 Sept.2008 29 Sept.2008
ﬁg‘"f 43 16 Oct. 2008 42 2 Oct. 2008 7 Oct. 2008 Asset Manager
= ?%L 44 23 Oct. 2008 43 10 Oct. 2008 14 Oct. 2008 ETFs
45 30 Oct. 2008 44 17 Oct. 2008 21 Oct. 2008
46 6 Nov. 2008 45 24 Oct. 2008 28 Oct. 2008 Tax-Saving Investments
47 13 Nov. 2008 46 31 Oct. 2008 4 Nov. 2008 Certificates
48 20 Nov. 2008 47 7 Nov. 2008 11 Nov. 2008
49 27 Nov. 2008 48 14 Nov. 2008 18 Nov. 2008 Checking Accounts
E§§§ 50 4 Dec. 2008 49 21 Nov. 2008 25 Nov. 2008 Leverage Securities
ﬁ"ﬁg‘"f 51 11 Dec. 2008 50 28 Nov. 2008 2 Dec. 2008
5%%‘5‘5 52+1/09 18 Dec. 2008 51 5 Dec. 2008 9 Dec. 2008 Double Issue: Your Investment Strategy for 2009

1

Advertisement positions may also be affected.

2 Subject to change. The latest information is available under http://www.gujmedia.de/boerse-online or telephone (+49-221) 49 08 305.

No proofs supplied and no reproduction complaints accepted for copy material received later than the published deadline, even if by prior agreement.

Issues are allocated to rate zones according to their on sale dates.

Rate Card No. 22, Valid from 1 January 2008



ﬂ Inserts

BORSE

O N LINE

Loose inserts Tip-ons Bound inserts

Definitions Loose inserts are products supplied ready for Tip-ons are products supplied ready for Bound inserts are printed materials/brochures
processing and loosely enclosed within the processing and gummed to a carrier ad (min. from a single advertiser that are firmly bound
magazine. full page) in such a way that they can be easily | into the magazine. They can either be delivered

removed and used by interested readers. ready for processing by the advertiser or
produced by us on request.

Rates per_ upto25g €105 a) Postcards or rectangular unfolded € 55 4-page inserst €115

LDt Larger inserts on request printed matter, empty envelopes 6-page inserst €145

Rate Zone 1 b) Filled envelopes, folded printed 8-page inserst €155

Hi‘”ng} /Jjg'_ matter € 65 | Largerinserts on request

1 Dec. — 31 Dec. c) Booklet €100

Rates per. upto25g €110 a) Postcards or rectangular unfolded € 60 4-page inserst €120

1.000 copies | 5q6r inserts on request printed matter, empty envelopes 6-page inserst €150

Rate Zone 2 b) Filled envelopes, folded printed 8-page inserst €160

} Ezb'ti—ngJm?/ matter € 70 Larger inserts on request

P ) c) Booklet €105

Rates for co-op inserts from more than one advertiser on request.

These rates include any German Post Office surcharges which result from booking the postal (subscription) split run. For discounts on special ad formats, please
refer to section 2 of this rate card. Rates for special ad formats may increase if their inserting hinders processing in any way.

Booking and 4 weeks before on-sale date. Reservations are possible for 4 weeks, after which a binding order takes priority until the ad closing date. Please

cancellation provide a sample (x 5) when placing your order, and not later than 10 days after the copy deadline. The order only becomes binding upon the

deadline publisher once a sample has been provided and accepted.

Booking Domestic circulation or parts thereof. Domestic circulation. Domestic circulation.
(Subscription and single copy circulation).

Insert format Min. size: 105 x 148 mm Min. size:  120x 90 mm Size: Final trimmed 212 x 275 mm
Max. size: 192 x 255 mm Max. size 175 x 210 mm Special sizes: Final untrimmed  215/225 x 281 mm
Special sizes:  on request Postcards: 162 x 200 mm on request

Paper weight 2-page inserts: min. 115 g/m? Postcards: 150 - 170 g/m? 4-6-page inserts: min. 100 g/m?
4-page inserts: min. 100 g/m? Max. postcards: 10 g/m? 8-page inserts: min. 70 g/m?
6-page inserts: min. 100 g/m? Max. filled envelopes: 13 g/m? from 12-page up: min. 65 g/m?
7-page inserts: min. 60 g/m? Other printed matter: on request

All further technical information on request and will also be provided with the order confirmation.

All rates are shown in euros and are exclusive of the German Value Added Tax (MwSt./VAT).

Issues are allocated to rate zones according to their on sale dates.

Rate Card No. 22, Valid from 1 January 2008



Technical Data
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Trim Size:

Copy:

Printing Process:

Binding Method:

Copy Material:
Rotogravure /
Inner pages

Offset / Cover

Delivery:

212 mm wide x 275 mm high (8-3/8" x 10-7/8") Contact:
plus 5 mm trimming edge on every side. Live
matter should be at least 5 mm removed from
trimming edge.

Telecommunication /
For rotogravure copy and line work the following ISDN:
minimum width is requested.
Positive: minimum 25/100 mm
Negative black/white: minimum 30/100 mm
Negative four-colour: minimum 35/100 mm
Negative copy should be at least 8 point; fine serifs
should be avoided.

Data Formats:
Rotogravure /
Inner pages

Cover - Offset (ISO 12647-2)
Inner pages - Rotogravure Offset / Cover
Saddle-stitched

Digital data

* in PSR Prozess Standard Rotogravure for
LWC-Paper

without UCR/GCR

ICC profile available at http://www.eci.org

Digital copy prepared according to PSR Prozess
Standard will be converted at our printing facilities
through a standard conversion to the G+J rotogravure
printing process.

Note:

Digital offset data, (ISO 12647-2), Paperclass 1

with a proof that must be produced 1:1 from the digital
data supplied according to the standard used.

Mohn Media

Mohndruck GmbH

Anzeigen MAT
Carl-Bertelsmann-StraRe 161 M
33311 Gltersloh

The data carrier must be marked with the name and
issue of the magazine it is intended for, with the
advertisement name, telephone number and name of
data manufacturer clearly listed on a data protocol.

Anzeigenherstellung Mohn Media
Tel.: (+49-52 41)80-885 71
Fax: (+49-52 41) 80 - 93 38

For information on data transmission, please call
Anzeigenherstellung Mohn Media

Tel.:(+49-52 41) 80-8 85 71

Fax:(+49-52 41) 80 - 93 38

Digital data for Rotogravure (PSR-LWC)

PDF 1.3 (PDF/X3 recommended) CMYK-Mode
unseparated, Reference: Adobe Distiller,

all fonts integrated, CT 120 L/cm (304.8 dpi).

Digital offset data (ISO 12647-2), Paperclass 1-2,
PDF 1.3 (PDF/X3 recommended) CMYK-Mode
unseparated, Reference: Adobe Distiller,

all fonts integrated, CT 120 L/cm (304.8 dpi).

The quality of JPEG compressed photos is
to be determined by the data manufacturer.
Embedded ICC profiles will not be evaluated.

Slight variations in tone or colour may occur within the
normal tolerances of the printing process. Any
complaints which are the result of faulty copy material
will not be recognized. Proofs will not be sent.
Further technical information on the nature and
acceptability of copy material is available from the
publisher or under www.druckunterlagen-online.de

An updated version of this information which
includes any possible additions or changes can be
found under www.gujmedia.de

Rate Card No. 22, Valid from 1 January 2008



n Online Advertising/Cross-Media — www.boerse-online.de

O N LINE

Description:

For institutional and private investors alike, boerse-online.de reports
timely, competently and independently on stock market developments
and also gives concrete recommendations. In addition, boerse-
online.de contains valuable tools such as the Stock, Fund, Derivative
and Stock Purchase Warrant Analyser, as well as the stock market
dictionary. Appearing on all trading days, the BORSE ONLINE Today
newsletter informs investors on the latest development in the world's
financial markets. Together with the print issue, a cross-media platform
has been created for optimal target group advertising.

boerse- Affinity Index
online.de- boerse-online.de users

users % All users =100

Age

25-49 51

50 and older 37

Income

Net mtl. hshld. inc.

€ 2,000 - 4,000 43

€ 4,000 + 26

Education

Intermediate 31 80

"A"-Levels/University 44

Specially interested in

Cars 22

Specially interested in

securities, funds 71 240

Private provisions for old age 51

Insurance 55

Source: internet-facts /2007

Example: Cross-Media Combination Platinium

Combi-
nation

Online
volume

Discount
on the n a g
entire /° /° /°
package

Sample Rate Calculation

e.g. 2x1/1 page 4c*: € 23,200
Online volume**

(20%): € 4,640
Gross package: € 27,840
Discount on the

total package (4%): € 1,113.60
Net package: € 26,726.40

* Average rate: not bookable
** Minimum online booking
volume € 4,500

Book an online presence and profit from a guaranteed media
performance.
You can find our binding media offers under ww.ems.guj.de/festpreise

Example: Cross-Media Co-Integration

Readers

The ad motif is
extended through a

that is created by

1/1page ad & J editors,

Co-brarxded 1/3 page

% The co-brandad ad
leads the reader to &
iointhy-produced
enline actien on the
magazine's websits,

Interested Consumers

co-branded 1/2 page
the

Sample Rate Calculation:

Total of individual

media rates: € 37,077
Of which:

online media € 20,677
Cross-media

package rate*: € 26,000

* Package rate (valid all year)
contains a full page advertise-
ment, a co-branded 1/3 page
action advertisement, as well as
the online media volume indica-
ted. Eligible for cross-media
pass-along discount.

Current rates and coverage of boerse-online.de can be found under www.ems.guj.de/english

Rate Card No. 22, Valid from 1 January 2008




chlorfrei - umweltvertraglich

G+J Media Sales

Germany

Sales Office South-West
Gruner + Jahr AG & Co KG
Wilhelmsplatz 11

70182 Stuttgart

Telephone (+49-711) 228 46-0
Telefax (+49-711) 228 46-33
Email: vb.sued-west@guj.de

International

Denmark, Norway

Mark Hjortkilde

Adbizz Denmark ApS

Holte Stationsvej 14, 1st floor
2840 Holte

Denmark

Telephone (+45) 45 46 91 00
Telefax (+45) 45 46 91 01

Email: markhjortkilde@adbizz.dk

Japan

Hiroshi Iwai

Mediahouse Inc.

2-3-6, Kudankita

Chiyoda-ku

Tokyo, 102-0073

Telephone (+81-3) 3222 78 11
Telefax (+81-3) 32 34 11 40

Email: mediahouse@mediahs.com

Sweden, Finland

Sten Johannisson-Thorne

Adbizz Sweden

Fatburs Brunnsgata 29

118 28 Stockholm, Sweden
Telephone (+46-8) 714 06 00
Telefax (+46-8) 641 07 75

Email:
sten.johannisson@globemedia.se

Sales Office North - Berlin
Gruner + Jahr AG & Co KG
Dorotheenstrasse 33

10117 Berlin

Telephone (+49-30) 25 48 06-50
Telefax (+49-30) 25 48 06-51
Email: vb.nord-berlin@guj.de

Asia (excl. Japan and Korea)
Godfrey Wu, MHI Limited
1305 C.C. Wu Building

302 - 308 Hennessy Road
Wanchai, Hong Kong SAR
China

Telephone (+852) 25 91 10 77
Telefax (+852) 25 72 51 58
Email: gwu@mhi.com.hk

France

Yves Swartenbroekx

Gruner + Jahr International
Services Marketing et Media S.a.r.l.
21, avenue Kléber

75116 Paris

Telephone (+33-1) 53 93 73 93
Telefax (+33-1) 563 93 73 90

Email: gruner.paris@guj.de

Portugal

Paulo Andrade

llimitada Publicidade Internacional
Av. Eng. Duarte Pacheco, Amoreiras
Torre 2, Piso 5, Sala 1

1070-102 Lisboa, Portugal
Telephone (+351-213) 85 35 45
Telefax (+351-213) 88 32 83

Email: pandrade@ilimitadapub.com

Switzerland

Hans H. Otto

Gruner + Jahr (Schweiz) AG
Zeltweg 15

8032 Zurich

Telephone (+41-44) 269 70 70
Telefax (+41-44) 269 70 71
Email: guj.schweiz@guj.de

Sales Office North -
Hamburg/Hanover

Gruner + Jahr AG & Co KG
Stubbenhuk 5

20459 Hamburg

Telephone (+49 40) 37 03-0
Telefax (+49-40) 37 03-56 90
Email: vb.nord-hamburg@guj.de

Australia, New Zealand
Moira Penman

The Media Company

Suite 5, 134 Military Rd
Neutral Bay, Sydney

NSW 2089, Australia
Telephone (+61-2) 90 04 78 79
Telefax (+61-2) 90 04 38 64

Email: mpenman@themediaco.com.au

Greece, Cyprus

Sophie Papapolyzou

Publicitas Hellas S. A.

4, Kastorias & Messinias Streets
15344 Gerakas

Athens, Greece

Telephone (+30-211) 106 03 00
Telefax (+30-210) 661 84 77
Email: info@publicitas.gr

South Africa

Gisela Albrecht

Intern. Media Representatives Ltd.
3rd Floor Mutual Place

3 Mutual Road, corner Rivonia Blvd.
Rivonia 2128, South Africa
Telephone (+27-11) 234 98 75
Telefax (+27-11) 234 98 77

Email: gisela@imrsa.co.za

Turke

Dr. Re%a Bilge

Media Ltd.

Ali Sami Yen Sk. No. 2 Kat 3
34394 Gayrettepe/Istanbul
Telephone (+90-212) 275 84 33
Telefax (+90-212) 275 92 28
Email: medialtd@medialtd.com.tr

Sales Office West

Gruner + Jahr AG & Co KG
Heinrichstrasse 24

40239 Dusseldorf

Telephone (+49-211) 618 75-0
Telefax (+49-211) 61 33 95
Email: vb.west@guj.de

Austria and South Tyrol

Erwin W. Luthwig

Gruner + Jahr Verlagsges. mbH.
Parkring 12

1010 Vienna

Austria

Telephone (+43-1) 512 56 47-0
Telefax (+43-1) 512 57 32

Email: luthwig.erwin@guj.de

Hungary

David Keresztes

Standard Capital Kft.

Brédy Séndor u. 27. 1 em. 5.
H-1088 Budapest, Hungary

Mobile (+36) 30 954 4016
Telephone (+36-1) 483 26 00
Telefax (+36-1) 483 26 01

Email: dkeresztes.ujhazy@nextra.hu

South America

Jorge Pflucker

Netcorp Media

Av. Libertadores #325, San Isidro
Lima 27

Peru

Telephone (+511) 222 80 38
Telefax (+511) 222 88 30

Email: jpflucker@netcorpmedia.com

United Kingdom, Ireland
David Hardy

Gruner + Jahr Limited

Silver House, 31 Beak Street
London W1F 9SX

United Kingdom

Telephone (+44-20) 7437 4377
Telefax (+44-20) 7437 4378
Email: hardy.david@guj.de

Sales Office Central

Gruner + Jahr AG & Co KG
Adalbertstrasse 44-48

60486 Frankfurt

Telephone (+49-69) 79 30 07-0
Telefax (+49-69) 77 24 60
Email: vb.mitte@guj.de

Belgium, Luxembourg,
Netherlands

Kathy Rosseel

Gruner + Jahr AG & Co KG
Coupure rechts 64/1

9000 Gent, Belgium
Telephone (+32-9) 235 02 10
Telefax (+32-9) 235 02 11
Email: guj.benelux@guj.de

India

Marzban Patel

Mediascope Publicitas (1) Pvt. Ltd.
51, Doli Chambers

Arthur Bunder Road, Colaba
Mumbai - 400 005

Telephone (+91-22) 22 04 88 90
Telefax (+91-22) 22 87 567 18
Email: marzban@media-scope.com

South Korea
J. G. SEO

DooBee Inc.

8th Floor, DooBee Bldg.,

11-3, Jeong-dong,

Jung-gu, Seoul 100-120, Korea
Telephone (+82-2) 37 02 17 42
Telefax (+82-2) 37 02 17 77
Email: dbi@doobee.com

U.S.A. East Coast

Claudia Guzowski

Huson International Media
350 Fifth Avenue, Suite 4614
New York, N.Y. 10118

USA

Telephone (+1-212) 268-33 44
Telefax (+1-212) 268-33 55
Email: claudia@husonusa.com

Sales Office South

Gruner + Jahr AG & Co KG
Elisenstrasse 3 A

80335 Munich

Telephone (+49-89) 208 05-0
Telefax (+49-89) 208 05-200
Email: vb.sued@guj.de

Canada

Richard Brown

Victor Brown Associates Corp.

15 Zorra Street

Toronto, Ontario

Canada M8Z 476

Telephone (+1-416) 259 96 31
Telefax (+1-416) 259 96 34

Email: r.orown@vicbrownmedia.com

Italy (excl. South Tyrol)

Elia B e

Blei S.p

Via degll Arcwmboldl

20123 Milan

Telephone (+39-02) 722 51-274
Telefax (+39-02) 722 51-251
Email: e.blei@bleispa.it

Spain

Silvia Dudda

GPS - G+J Group

C/ Ancora 40

28045 Madrid

Spain

Telephone (+34-91) 347 03 59
Telefax (+34-91) 575 12 80
Email: sdudda@gps.gyj-mpib.es

U.S.A. West Coast

Ralph Lockwood

Huson International Media
1999 South Bascom Avenue
Suite 1000

Campbell, CA 95008, USA
Telephone (+1-408) 879 66 66
Telefax (+1-408) 879 66 69
Email: ralph@husonusa.com

Contact for Online Advertisin
G+J Electronic Media Sales GmbH
Stubbenhuk 5

20459 Hamburg

Telephone (+49-40) 37 03-73 83
Telefax (+49-40) 37 03-57 34
Email: anzeigen@ems.guj.de

( }_5’ Gruner+Jahr AG & Co KG

de

]' www,gujﬁe;ia.de
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