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www Purpose of Research

 To measure opinion and attitudes towards the
main weekly publications serving the IT market:
Computer Weekly, Computing and IT Week.
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wweResearch Objectives

 To compare the three main weekly publications on a number
of different criteria including:

— which publication is most associated with a number of
attribute statements

— which publication is considered to provide the best
coverage of a number of topics
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wee Method

 Research was carried out on the telephone

A random sample of private companies and public sector organisations were
contacted

« The sample of companies / organisations was drawn from a number of
independent sample sources:

— Private sector: Dun & Bradstreet

— Public Sector: Municipal Year Book, Education Authorities Yearbook, & Annual Directory
of Hospitals and NHS Trusts

 Each company/organisation was screened for eligibility before carrying out an
interview with the most senior IT Decision Maker.

* In order to be eligible for interview, respondents were required to read at least 2
out of the 3 weekly IT publications.

o Atarget of 450 interviews was set. A total of 477 interviews were completed.
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QW . Interviews Achieved

Overall 477
Manufacturing 128
Financial & Business 121

Services
Other 115

Public sector

113
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Comparative Assessment
of Weekly IT Publications
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PUBLICATION CONSIDERED
e BEST OVERALL

Computer Weekly 53%

Computing 22%

IT Week 15%

8
Base: All respondents (477)
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Wu.. PUBLICATION CONSIDERED

BEST OVERALL —BY COMPANY SIZE

Computer Weekly

Computing

IT Week

22%

24%

57%

48%

W50 - 199 (Base: 139)
200 - 499 (Base: 154)
W 500+ (Base: 184)
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Base: All respondents per company size
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PUBLICATION CONSIDERED BEST OVERALL
WUL Base: Those involved in purchasing / specifying products/

services for company

IT Security

Storage

Wireless/mobile
communications

Networking Services

53%
22%
14%

54%

22% B Computer Weekly
15% Computing
BT Week

51%
23%
16%

52%

24%

15%

I
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PUBLICATION CONSIDERED
e BEST OVERALL —BY SECTOR

51%

57%
Computer Weekly
59%

42%

250 B Manufacturing (Base: 128)

17%
Computing Financial & Business

Services (Base: 121)
W Other (Base: 115)

%
25%

12% M Public Sector (Base: 113)

16%

IT Week

19%
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Base: All respondents per sector
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PUBLICATION WOULD SELECT IF
e COULD ONLY READ ONE

Computer Weekly 56%

Computing 24%

IT Week 15%

12
Base: All respondents (477)
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Qe PUBLICATION WOULD SELECT IF

COULD ONLY READ ONE -BY COMPANY SIZE

Computer Weekly

24%

Computing 23%

23%

14%

IT Week 17%

58%

52%

52%

W50 - 199 (Base: 139)
200 - 499 (Base: 154)
W 500+ (Base: 184)
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Base: All respondents per company size
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Wu. PUBLICATION WOULD SELECT IF

COULD ONLY READ ONE -BY SECTOR

Computer Weekly

27%

19%

14%

Computing
22%

27%

18%

IT Week

19%

57%

60%

B Manufacturing (Base: 128)
Financial & Business
Services (Base: 121)

B Other (Base: 115)

M Public Sector (Base: 113)

14
Base: All respondents per sector
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W COMPUTER PUBLICATION MOST ASSOCIATED WITH

STATEMENTS
(slide 1 of 2)

47%

Written for people like
you

20%

14%

45%

Most useful to you in

0,
your job 20%

18%

34%

Most campaigning 19%
1

o
S

38%
Most up-to-date 19%
14%

I

B Computer Weekly = Computing BIT Week
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Base: All respondents (477)
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COMPUTER PUBLICATION MOST ASSOCIATED WITH

STATEMENTS
(slide 2 of 2)

Written at the right
technical level

Most influential

Gives independent view
of new products /
services

Has the most integrity

42%

21%

15%

40%
22%
8%

35%

20%

15%

33%

20%
10%

I

B Computer Weekly = Computing BIT Week
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Base: All respondents (477)
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COMPUTER PUBLICATION WOULD LOOK AT FIRST

QUL FOR INFORMATION WHEN PURCHASING COMPUTERS
AND COMPUTER RELATED PRODUCTS

Computer Weekly 21%

Computing 15%

IT Week 9%

17
Base: All respondents (477)
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W WEEKLY COMPUTER PUBLICATION WHICH PROVIDES

BEST COVERAGE OF TOPICS
(slide 1 of 2)

42%
Your career prospects 23%
6%

New/ . 37%
ew emerg.lng 18%
technologies
18%
Understanding business 35%
. g 23%
issues relating to IT
16%
34%
General IT management 24%
15%
30%
IT strategy 24%

11%

B Computer Weekly = Computing BIT Week
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Base: All respondents (477)
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WEEKLY COMPUTER PUBLICATION WHICH PROVIDES
WL BEST COVERAGE OF TOPICS

(slide 2 of 2)
. . 31%
Wireless _/mqblle 17%
communications
13%
30%
IT security 23%
14%
Suppli lati hi 26%
pplier relationship 21%
management
7%
25%
Software tools 17%
16%
23%
Managing IT budgets 18%

7%

B Computer Weekly = Computing BIT Week
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Base: All respondents (477)
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